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INCREASE RECYCLING 
RATES
With increasing resource scarcity it 
is critical that we find solutions to 
collect our packaging post use and 
to use more recycled content in our 
packaging.

The area of recycling is extremely 
complex, and our strategy in the U.S. 
is to address the root causes of 
stagnant recycling rates, which we 
have identified as access to capital 
for infrastructure and consumer 
education.  

To address access to infrastructure, 
we joined the Closed Loop Fund in 
April 2014.  The Closed Loop Fund 
provides 0% interest loans to 
municipalities and below market 
interest loans to private companies 
to develop local and recycling 
infrastructure.  

To address consumer education and     
awareness of recycling, Unilever 
U.S. joined the Ad Council and Keep 
America Beautiful’s public service 
advertising (PSA), “I want to be 
recycled” campaign.  In 2015, the 
campaign will focus on educating 
the public about bathroom product 
plastic recycling. 

We are also looking to increase the 
recycled material content in our 
packaging to maximum possible 
levels to act as a catalyst to increase 
recycling rates.  In 2014, Suave 
Professionals body wash moved 
many of its variants to 25% 
post-consumer resin.  This replaced 
more than 52,000 pounds of virgin 
HDPE material.

Several shampoo, body wash and 
lotion variants across the Suave, 
Dove Men+Care, Axe, Nexxus and St. 
Ives product lines contain 25% 
recycled HDPE in their bottles.   Our 
use of recycled content resulted in a 
total diversion from virgin material 
of more than 2 million pounds in the 
U.S. in 2014.

LEAD A SHIFT TO 
RENEWABLE ENERGY
We must purposefully collaborate 
with other businesses, governments 
and civil society to scale up our 
collective efforts to address climate 
change with urgency. Central to that 
plan is moving away from carbon-
intensive energy. 

To lead through our own actions, in 
May 2014, Unilever U.S. committed 
to 100% renewable energy for our 
electricity needs from on-site and 
directed off-site sources by 2020.

We chose a partner, NRG Energy, to 
help guide us to 100% renewable 
power.  NRG shares our desire to 
lead the movement toward a 
sustainable future and believes that 
we can achieve more together than 
alone. 

We have the common goal with NRG 
to identify and overcome systemic 
barriers to widespread deployment 
of renewable energy. We are 
working on opportunities and 
obstacles involving project finance, 
contract structures, policy, 
corporate culture, internal 
enrollment, and process 
implementation.

Together, we are already working to 
deploy solar, wind, and other clean 
energy technologies across the 
country, with several projects set to 
debut in 2015.  

CREATING 
TRANSFORMATIONAL 
PARTNERSHIPS 

Kees Kruythoff committing Unilever to the Closed Loop Fund

“AT UNILEVER, WE’VE PUT SUSTAINABLE LIVING 
AT THE HEART OF OUR BUSINESS MODEL – 
THROUGH OUR BRANDS, INNOVATION, SOURCING 
AND OPERATIONS. WHILE WE ARE MAKING 
PROGRESS, THE ENVIRONMENTAL, SOCIAL, AND 
ECONOMIC ISSUES WE FACE AS A SOCIETY ARE FAR 
TOO COMPLEX FOR ANY INDIVIDUAL, COMPANY, OR 
GOVERNMENT TO TACKLE ALONE.”
- KEES KRUYTHOFF, PRESIDENT, UNILEVER NORTH AMERICA
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